Executive Summary

Impact of Text and Visual Messaging on Consumers: A Consumer Research Study to
Inform Aquaculture Messaging, Education, and Producer Training in the NCR
Aquaculture producers in the North Central Region (NCR) have identified aquaculture literacy
and consumer education as critical needs to advance industry growth. Lack of education about
aquaculture can lead to consumers who are confused and likely discourages consumers from
purchasing aquaculture products. In order to inform and attract potential consumers, producers
need to understand what marketing messages and attributes of their products motivate
consumer purchasing. To understand the most effective marketing strategy, we will engage
NCR consumers with various science-based aquaculture promotional messages (text and
images). We will collect qualitative and quantitative data from focus groups and a survey to
elicit information that interests consumers and leads to an affinity for aquaculture products. We
will use the research outcomes to develop a toolkit and teaching curriculum that will be
implemented in workshops to teach aquaculture producers about effective messaging and how
to apply this information to market their products and improve consumer literacy. Overall, this
project will systematically identify consistent, positive, and accurate consumer messaging and
empower producers to use these messages to increase consumer demand in the NCR.

Progress Report

Project Title: Impact of Text and Visual Messaging on Consumers: A Consumer
Research Study to Inform Aquaculture Messaging, Education, and Producer
Training in the NCR [Progress Report]

Total Funds Committed: $192,210 (Year 1), $88,534(Year 2)

Initial Project Schedule: January 1, 2025-December 31,2026

Current Project Year: September 1, 2024-August 31, 2025

Participants: Lauren Stigers, Michigan Sea Grant & Michigan State University
Extension; Amy Schrank, University of Minnesota Sea Grant; Julia Grenn, University
of Minnesota Sea Grant; Stuart Carlton, Purdue University; Donna Moenning, The
Center for Food Integrity; Amy Shambach, Illinois-Indiana Sea Grant & Purdue
University

Extension Liaison: Amy Shambach, Illinois-Indiana Sea Grant & Purdue University

Industry Liaison: Phil Shambach, TIPPCO Fish, Inc.

Relevance: Aquaculture literacy and consumer education is a critical need to advance industry
growth.

Response: Study consumers to determine effective marketing strategies for aquaculture
products in the NCR.

Results: Three objectives are being pursued in this project:
1. Identify and evaluate science-based aquaculture messaging to determine the text and
visuals that most effectively resonate with consumers.



We have had some change in personnel: Donna Moenning has replaced Amy and Keely
from The Center for Food Integrity as Co-PI, we have added Julia Grenn as a Co-PI, and
the PI, although the same, has changed last names from Jescovitch to Stigers. Funds were
received in March 2025. As of June 16, we have obtained a Master Service Agreement
between Michigan State University and Circana, LLC to conduct the survey and focus
group data collection for Obj 1. We have also created a screener and discussion guide for
hosting 6 focus groups at the end of October. We have obtained IRB exempt status for
human research from Michigan State University. Findings from the focus groups will
inform a regional survey that will be developed as the next step for this project.

2. Develop and create a North Central Region (NCR) industry toolkit and training curriculum
to increase use of messaging and approaches that build trust and increase iffinity for
aquaculture products.

Team discussions have been on going to inform the focus group and survey data collection
to help inform training curriculum. Data will then inform formation of the industry toolkit.

3. Disseminate and deliver training and marketing materials to industry through three regional
workshops.

This objective will be completed in Year 2 of the project.

Outreach Overview
Industry will be invited to receive training in three regional workshops in Year 2 of the project.

Targeted Audience
The North Central Region (NCR) Aquaculture Industry.

Outcomes/Impacts
The overall goal of this project is to train the aquaculture industry to use effective, evidence-
based consumer messaging that will lead to increased aquaculture literacy in the NCR.

Short Term

Short term impacts include knowledge gained from conducting this research. These impacts
include:

e Increase in access to and knowledge of effective digital marketing elements

e Increase in public knowledge and understanding about aquaculture

e Increase in producers’ ability to utilize effective messaging in a marketing strategy

Medium Term

Medium term impacts include behavior changes from conducting this research. These impacts
include:

e Consumers relate their food systems and daily life to aquaculture

e Increase consumer acceptance and use of aquaculture products

e Producers adopt knowledge gained and use it in their product messaging.



Long Term
Long term impacts include conditions changed from conducting this research. These impacts

include:

e Increase the capacity for producers to provide education on aquaculture

e Create an educated public with a clear, informed understanding of aquaculture

e Develop assessment and community driven models to design future aquaculture
education and outreach programs

e Develop and grow consumer demand and aquaculture markets

Partnerships
Circana, LLC, Saratoga Spring, NY
Fusion Marketing Power, Naperville, IL
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